
Global Flying Hospitals is the humanitarian medical organization. Its focus is on training of healthcare workers 

in developing countries and in providing advanced medical care to suffering people in those countries. GFH’s 

vision is three-fold:

GFH Macau Fundraising Prospectus for 2013

Operate globally from the Asia Region Head Office in Macau SAR China. Embrace Macau as the 

geographical bull’s-eye, in overseeing all Asian and European based fund-raising centers, aircraft 

acquisitions, refurbishments, operations and administration.

Create a Zhuhai-Macau Aerotropolis Humanitarian Hub, a world-first, to tap the $155 billion USD 

humanitarian products industry, and become the world leader in manufacturing of modular 

emergency shelters, field clinics, sanitation, solar and water purification systems.

China’s Children. Improve the health and medical care for all the children in China’s poor or 

remote areas, in building tomorrow’s leaders, today!
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GFH FUNDRAISING PROSPECTUS

... and its aims for Macau SAR and China

GLOBAL FLYING HOSPITALS IS 
THE NEW PARADIGM FOR 

HUMANITARIAN MEDICAL CARE.

The vision of the organization 

focuses on creating the world’s 

foremost medical aviation fleet 

and the tour-de-force of huma-

nitarian medical care world-

wide. As it grows, this fleet 

will become the resource for 

humanitarian medical chari-

ties, governments of developing 

countries, the World Health Or-

ganization and various medical 

groups, to expand their effec-

tiveness. They will be supplied 

with the equipment and re-

sources to provide life-changing 

surgical and preventive medical 

treatment to our ailing world.

Global Flying Hospitals (GFH) is 

an international humanitarian 

charity, first incorporated 

in the USA as a 501(c)3 non-

profit. With the establishment 

of Global Flying Hospitals 

(Macau) Association, the Board 

aims to develop Macau as 

the Asia Region Head Office. 

Further, it desires to establish 

Macau as the geographic world 

hub, in aircraft operations 

and humanitarian products 

manufacturing.

Global Flying Hospitals seeks 

to operate under a Macau Air 

Operator’s License (AOC). It 

also seeks the blessing of the 

Macau SAR government, and 

possibly the China Central 

government. Further, the Board 

is inviting investment into 

Global Flying Hospitals (GFH 

Aviation Holding) to assist with 

the growth of the organization 

INTRODUCTION TO 
GLOBAL FLYING HOSPITALS

and refurbishment of the 

aircraft.

The Board believes that strong 

goodwill and worldwide media 

exposure will be generated on 

China and the Macau SAR with 

Global Flying Hospitals bearing 

their flags.

Neill Newton 

Chairman and Founder
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... and our world in crisis!

GLOBAL FLYING HOSPITALS BELIEVES THAT LIFE IS BEAUTIFUL 
FOR TWO-THIRDS OF OUR PLANET’S INHABITANTS. WE MUST 

NOW HELP ... AND SHARE WITH THE SUFFERING BOTTOM THIRD.

Our world is undergoing vast and rapid change. 

Population levels have reached 7 Billion. Every 12 

years adds a further Billion. Regular natural disasters 

are causing loss of life or injury. Healthcare, 

preventative medicine and life-changing surgery 

is non-existent or inadequate in many developing 

countries.

Global warming is causing glacial melting, so by 2035 

one Billion people under the Himalayan watershed 

will be deprived of water. Fierce competition for 

dwindling resources, globalization, and the gap 

between rich and poor is placing every developing 

country under unprecedented stress.

Currently, there are over 100 developing countries 

in need. Approximately one-third, or 2.3 Billion 

people need assistance. This overwhelming number 

demonstrates the need for Global Flying Hospitals. 

Presently, access to high-quality health care or 

adequate hospital facilities for these millions in 

developing nations needs immediate action and 

plans.

The United Nations has established the 2015 

Millennium Development Goals, a set of eight goals 

to end poverty through to providing adequate 

medical care. So urgent is the need to build a 

sustainable humanitarian model to solve the world’s 

mounting problems, that the UN, WHO, DAVOS and 

many Foundations, as the Gates Foundation, have 

increased their efforts to find solutions.

OVERVIEW OF OUR AILING PLANET
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... Global Flying Hospitals Medical Aviation Fleet

BUILDING THE RESOURCE

Global Flying Hospitals is creating a fleet of 

aircraft, comprising the Boeing 747 Training 

Hospital, Boeing 737 Dental Clinic and other 

‘mission specific’ medical aircraft, to provide 

health care and training in developing countries. 

This fleet-building is the emerging resource to 

greatly expand global medical care to reach 

and treat tens of thousands more children 

and families each year. GFH will provide fully 

equipped medical aircraft to the aforementioned 

entities under contract.

AIRCRAFT FOR HUMANITARIAN SOLUTIONS

As a key supporter of GFH once said; “5,280 feet 

takes you one mile ... but a 5,280 ft runway 

takes you to the world”. Our ailing world is 

beset by both the failed health-care system, and 

a plethora of natural disasters. GFH’s medical 

aviation fleet will provide the solution.

1. When natural disasters strike, GFH will 

be mission-ready, and able to land aircraft 

at the closest airport to the disaster, or in 

unprepared landing zones (ULZ’s) as in the 

case with the rugged and versatile Hercules 

C130.

THE SOLUTION

2. Training and development is crucial in 

order to extend the capabilities of health-

care workers in developing countries. Such 

training expands the medical provision in such 

countries. The Boeing 747 Training Hospital 

can provide this training, both onboard and 

via Tele-medicine training, linked to alliance 

medical colleges and hospitals.

3. Flying the hospital to the patients.

Medical aircraft can quickly move medical 

professionals into a region, thence allow 

them to function in high-tech, modern 

onboard hospitals and clinics, rather than 

working in inadequate degraded facilities 

that is common in developing countries.

THE WORLD’S LOGISTICS RESOURCE

GFH is building this fleet of specialized aircraft 

to fortify the aforementioned charities, 

because they need the tools, infrastructure 

and equipment. Although they have large data-

bases of volunteer medical professionals, yet at 

the village, town or regional level, the medical 

facilities or equipment is often poor or even 

none existent. With GFH resources, they can 

plan better, enlarge their missions and generate 
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greater coverage of medical provision to people 

on a global scale. 

THE FLEET

1. Boeing 747 Training Hospital, refurbished 

as high-tech surgical hospital, providing 

treatment and training.

2. Hercules C130 Cargo aircraft transporting 

emergency shelters, field clinics and medical 

equipment.

3. Pilatus PC12 aircraft for micro-insertion 

of medical professionals to remote areas, 

patient evacuation and liaison with other 

aircraft.

4. Boeing 737 Dental Clinics, providing dental 

treatment worldwide.

5. GFH’s Modular emergency shelters and field 

clinics.
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CHINA AIDS PROGRAM
In China, the number of people affected by HIV has been estimated at between 430,000 and 1.5 

million. AIDS and HIV are very serious conditions and this area of human suffering needs to be 

addressed immediately.

Global Flying Hospitals is aware of this urgency.  And the Board has initiated the China AIDS 

Program. In 2013, the first of a number of medical missions will be undertaken to investigate 

where this charity can be most useful.  GFH will arrange to send medical professionals with 

expertise in this area to regions most affected.  And we will search and petition the world’s drug 

manufacturers for the most affective treatments for patients.  

AIDS EDUCATION

GFH will endeavor to provide AIDS education in schools and universities, with free talks, 

presentations and instructions, of how young people can guard themselves from this terrible 

virus.

WORLD HEALTH ORGANIZATION

GFH will be informing the WHO of this program, and seek their support in providing the education, 

medical professionals and the latest research.  Together, with the Health Departments of various 

Provinces, we expect to make a difference in this alarming rise in HIV/AIDS in China. 
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NEILL NEWTON’s vision for GFH stems from 

empathy to help people worldwide and a strong 

interest in aviation. In founding GFH, Neill 

recognized the dire need for medical care in the 

world so was determined to build an organization 

that provides worldwide humanitarian medical aid. 

He thought that a medical aviation fleet comprising 

KELLY BARKER. International 

business woman, achieving 

success in the Middle East and 

US. Celebrated as: NAWBO 

Top 10 Business Entrepreneurs 

(1998), Governor’s Top Business 

Women Award (1993), Who’s 

DR. WILLIAM TAN KIAN MENG. 

Harvard University’s Fulbright 

and Oxford University’s Raffles 

Scholar. He’s trained at the 

renowned Mayo Clinic. Dr. Tan 

is the acclaimed Singaporean 

Neuroscientist who breaks 

records.

• Awarded the Albert Schweitzer 

(Nobel Peace Prize Laureate) 

Prize by Harvard University 

for the graduating student 

whose work and current activities have been 

marked by a «reverence for life».

SOME KEY PEOPLE

MEDICAL ADVISORY BOARD

INTERNATIONAL CEO

FOUNDER AND CHAIRMAN

high-tech surgical ‘flying hospitals’ would be the 

solution. For 20 years, Neill was promoted as the 

Master of Business Differentiation, presenting his 

message to over 11,000 people in 5 countries. His 

profound book, Uniqueness is a Red Striped Zebra 

is an international best seller. He relinquished his 

career to launch GFH.

Who in Real Estate in Chicago 

(1991), 100 Most Influential 

Women in Real Estate (1991), 

Top 10 Business Women in 

Michigan (1990), MetroSweep - 

Top 50 Companies to Work For 

in Michigan (1990).

• Honored with the Reader’s 

Digest Inspiring Asian Award 

which “recognize deserving 

individuals who demonstrate 

they have made a difference 

and are encouraging others to 

do so”.

• On the 26th February 2005, 

was the first person in the world 

to undertake a wheelchair push 

in Antarctica as part of his seven 

continents’ global challenge in 

70 days to break the Guinness World Record 

to raise funds for childhood cancer.
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ADAM NEWTON. He is an accomplished 

helicopter pilot, holding a United States 

FAA license, with a large part of his 

flight experience in pipeline inspection 

and aerial photography throughout 

the Delta in the states of Tennessee, 

Arkansas and Mississippi. He has served in the Royal 

Australian Navy. Adam’s hand’s-on experience and 

EDWIN NICHOLAS, MBA. Former 

Senior Manager of Royal Brunei 

Airlines for 15 years. He’s 

a Member of the Chartered 

Institute of Transport and 

Logistics (MILT), Chartered 

Institute of Purchasing and 

Supply (MCIPS), and the 

Malaysian Materials Institute 

of Purchasing Management 

(MMMIPM). Edwin is experienced 

in heavy aviation operations and 

aircraft maintenance and has 

been appointed COO Aviation 

for GFH and Chairman of GFH 

Aviation Board.

AGNES YEOW-FOURNIER. Agnes 

is the Founder and Managing 

Director of ESSOR Aerospace.  

She has over 20 years of Asia-

Pacific business management 

experience in aviation and high-

tech industries, and over 15 in 

the Space Industry. Agnes has 

been responsible for business 

management services for multi-

Billion dollar, multinational 

Corporations in the Space/

Satellite Industry in Malaysia 

and Singapore. She is a leader 

in International Trade and 

Culture.

CRAIG WYLIE. He stands at 

the forefront in experience, 

expertise and heavy aircraft 

know-how, which gives the 

content-rich background that 

allow GFH to refurbish, operate 

and service all future aircraft 

with confidence and in the 

development of the fleet. He’s 

a highly qualified Licensed 

Aircraft Maintenance Engineer 

with 30 years experience. 

Craig also has responsibility 

for Training and Professional 

Development of Engineers and 

MOFs in global regions.

AVIATION ADVISORY BOARD

CHIEF OPERATIONS OFFICER (COO)

approach allows him to oversee and 

work with the GFH team to reach 

the goals in the strategic plan laid 

out by the Board.  He has played a 

key role in the establishment of the 

Asia Head Office in Macau and in 

opening and building relationships with the China 

based aviation refurbishment firm.
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SOME KEY SPONSORS / PARTNERS

... and Charity Clients and Medical Colleges

CHARITY CLIENTS

GFH’s model requires partnering with other 

medical charities. These have existing systems, 

medical volunteers, relationships in developing 

countries and infrastructure. This alliance 

provides for:

1. Expanding effective usage of their 

medical volunteer databases

2. Providing medical care for far higher 

numbers of patients

3. Reduced costs on airline tickets for 

volunteers, freight, etc.

4. Provide recipients with high-tech 

operating hospitals and clinics

Existing Alliance Partners:

•	 Mercy Malaysia

•	 Global Orthopedic Trauma Outreach 

(GOTO), New York Orthopedic charity.

In negotiations with:

•	 Project Hope

•	 Doctors Without Borders

ALLIANCE SPONSORS

MEDICAL COLLEGES

GFH is building relationships with acclaimed 

medical colleges, such as:

•	 The Royal College of Surgeons of 

Edinburgh, world’s oldest medical 

college, featured GFH in their 500 

year Centennial Celebration issue of 

Surgeons’ News.

•	 The Royal Canadian College of Surgeons 

and Physicians featured GFH in Outlook.
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Here are two reasons why your firm will profit from sponsoring GFH

YOUR FIRM WILL BREAK FREE 
FROM THE CROWD
Never before has competition for 

brand placement and promotion been so tough. 

It’s expensive... and every moment of every day 

your competitors are stealing away customers 

and clients that should be yours.

And never before has an opportunity presented 

itself that can help you break free of the crowd, 

get noticed and grow your business.

Join Global Flying Hospitals in an alliance 

sponsorship and get this:

• Tap new demographics in the 

humanitarian world, throughout Asia 

and worldwide.

• Be featured in GFH’s new 60 page 

full-color magazine, to be distributed 

at hub airport waiting 

lounges, starting with 

Macau and its 8 million 

passengers, then Hong 

Kong and beyond.

• Be featured on all GFH 

marketing collateral, and not 

simply in brand placement, 

but in telling your story.

YOUR SPONSORSHIP AND CSR SOLUTION

Boost Your CSR and Make You Firm the Customer’s 

Preferred Choice

Gaining more effective marketing exposure is 

crucial. Yet imagine the impact your message will 

have when potential customers see your brand 

as the one supporting humanitarian medical 

care. Your Corporate Social Responsibility (CSR) 

will receive a profound boost and place your 

firm ahead of your competitors, because it will 

be recognized as the one that cares, and making 

it your customer’s preferred choice.

Early Bird – and a World-first

As GFH progresses in building the Logistics 

Resource, (medical aviation fleet), we 

can offer you positions on our marketing 

collateral, through to participation in fund-

raising and promotional events. However, 

if your firm embraces GFH now, by being an 

early-bird partner, supporter or friend; you’ll 

be guaranteed a position on the largest flying 

billboards in the world; the fuselage of the 

Boeings and Hercules. A world-first! And 

be featured on the Roll of Honor, onboard 

each aircraft. Positions are open for in-kind 

sponsorships, full sponsorships and 

innovative alliances.

Neill Newton, Founder and Chairman 

of Global Flying Hospitals, is author 

of the top selling book: Uniqueness 

is a Red Striped Zebra.

With this new paradigm, GFH 

will help position your firm 

ahead of the rest.

1
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YOU’LL CREATE A UNIQUE HALO AFFECT FOR YOUR FIRM
DOING WELL BY DOING GOOD: THE BENEVOLENT HALO OF SOCIAL GOODWILL

  Sean Blair and Alexander Chernev, 2012 [12-103] 

       http://goo.gl/XJc9I

REPORT SUMMARY
The idea that companies can do well by doing good has for years drawn the attention of managers 

and researchers. Despite a substantial amount of academic research and market data, little is 

known about the returns on social goodwill investments. Most prior research has assumed that a 

company’s socially responsible activities are likely to influence the overall image of the company 

without necessarily changing consumers’ beliefs of how the company’s products perform. In this 

report, Sean Blair and Alexander Chernev provide evidence that a firm’s pro-social activities can 

have a significant impact not only on consumers’ goodwill toward the firm’s brand, but also on 

their beliefs about the firm’s products. They test their predictions in a series of four empirical 

studies.

FINDINGS
Four experiments were conducted, here’s one of their findings:

• Their First Experiment demonstrates that a product is perceived to perform better 

when it is made by a socially responsible firm. Participants who were told that a winery 

donates a portion of its revenues to charity rated the same wine as tasting better 

than did participants who were not informed of this. They also find that this effect is 

a function of expertise, such that social goodwill is more likely to influence product 

perceptions (taste ratings) for nonexperts than for experts.

Read more: http://goo.gl/XJc9I

MANAGERIAL IMPLICATIONS
These results show that investing in socially responsible causes not only creates goodwill toward 

the company but also bolsters consumer perceptions of the performance of company products, 

meaning that doing good can actually translate in doing well. Moreover, the results suggest that 

to avoid potential compensatory inferences, managers might consider de-emphasizing the link 

between the social goodwill and the product while empha- sizing firm-specific associations. For 

example, rather than encouraging consumers to think of a product as being environmentally 

friendly, managers might encourage consumers to focus on the firm’s environmentally friendly 

image, reflected in its decision to make an environmentally friendly product.

Sean Blair is a Ph.D. candidate, and Alexander Chernev is Associate Professor of Marketing, 

Kellogg School of Management, Northwestern University. 

This research was supported by MSI Research Grant 4-1731.

2
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Here’s the program that will shine the international, 
regional and local spotlight on your organization

1. Tap new ‘global’ demographics outside the normally available range

2. Exponentially multiply your Corporate Social Responsibility (CSR)

3. Position your firm so potential customers see it as their ‘preferred’ choice

4. Gain a new innovative marketing platform that is unequaled

5. Partner in the growth of this vital charity; helping suffering people worldwide 

6. Expand your exposure in numerous regions, as GFH grows.

7. Have a real and measurable edge over your competitors

8. Develop potent co-branding, unique alliances, products and special promotions

Never before has the opportunity been available to promote your firm and services to such a wide, 

new demographics. The uniqueness is in the support of a humanitarian medical charity ... yet one that 

is capturing the world’s attention. And for the future, when Global Flying Hospitals has its fleet fully 

realized, your firm will also have the opportunity to utilize the world’s largest flying billboard, in the 

Boeing 747... and to utilize a revolutionary and aggressive marketing platform.

GFH’S INNOVATIVE CORPORATE 
SPONSORSHIP PROGRAM

11

SPONSORSHIP LEVELS

ALLIANCE PARTNER

GOLD SPONSOR

SILVER SPONSOR

BRONZE SPONSOR
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This sponsorship entitles you to very special recognition for your 

dedicated support of Global Flying Hospitals and its vision in providing 

medical care and of also training healthcare workers in developing 

countries.

It means your firm’s name and brand would be primary ... and your 

CSR functioning at the highest level. This is the opportunity to reach 

and capture more customers, sales ... and profit!

GFH will feature your firm as Alliance Partner by:

• Awarding your firm as an Alliance Partner with a specially 

produced Plaque .

• Arrange for a sponsorship signing ceremony between the Chairman of GFH, (Neill Newton) 

and Senior Management of your firm, along with GFH’s law firm, other members from each 

entity and VIP guests, in a full media conference. 

• Feature your firm’s brand in GFH’s websites as Alliance Partner, with links to your firm’s site.

• Feature your firm’s brand in GFH’s marketing collateral, with the wording; Alliance Partner .

• Promote your firm’s brand in GFH’s Social Media platform, as Facebook, Twitter etc.

• Feature your firm’s support and brand in all GFH eNewsletters.    goo.gl/reWvr

• Feature your firm’s brand and as Alliance Partner on GFH’s media and events backdrops.

• Feature articles on GFH’s websites and within presentation folders, promoting your firm 

to GFH’s partners, supporters and sponsors. Articles to tell the story of “why” they will 

be better-off by making your firm their preferred choice. Copy-writing undertaken by GFH 

staff, with approval from your management, before publication.

• Feature your firm in every issue of GFH’s upcoming glossy 60-page magazine with distribution 

at Macau and thence hub airports as HK, Singapore and Schippol. Your firm has two-full 

pages, being advertisement and feature article. GFH is targeting the 40 million visitors 

passing through each of the above-mentioned airports and 8 million via Macau. However, 

first run will be 150,000 copies, qrtly, thence bi-monthly and will grow in print runs.

• Promote your firm within GFH articles that appear in international magazines. (i.e. medical, 

aviation, business and humanitarian journals etc.)

• With your firm’s marketing team, engineer ‘innovative promotions’ and special events to 

gain exposure.

• Issue Press Releases to the web and traditional media outlets, in announcing this alliance.

• Feature your firm, as Alliance Partner at the Macau China International Digital Cinema 

Festival in Macau. GFH is the Partner Charity, presenting the Humanitarian Documentary 

Award to the best documentary maker. VIP seating to six (6) of your senior managers.

• Issue Press Releases locally and globally whenever your firm and GFH engineer fresh news 

stories or launch new initiatives.

• Invite senior managers to join GFH as guests at VIP dinners, or events.

Other	opportunities	or	modifications	to	this	sponsorship	package	can	be	negotiated.	

One year term with options to renew. 

Alliance Sponsorship Fee: $100,000 USD, or equivalent in-kind arrangement.

12
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This sponsorship entitles you to special recognition for your support 

of Global Flying Hospitals and its vision in providing medical care and 

training to healthcare workers in developing countries.

Global Flying Hospitals to feature your firm as Gold Sponsor by:

• Awarding your firm as an Gold Sponsor with a specially produced 

Gold Aircraft model.

• Arranging for a sponsorship signing ceremony between the 

Chairman of GFH, (Neill Newton) and the Senior Management of your 

firm, along with GFH’s law firm (Legal Macau Lawyers - Jorge Menezes), other members from 

each entity and VIP guests, in a full media conference. (with light refreshments). 

• Feature your firm’s brand in GFH’s websites with links to your firm’s site, under Gold Sponsors.

• Feature your firm’s brand in GFH’s “global” marketing collateral, with the wording; Gold 

Sponsor.

• Promote your brand in GFH’s Social Media platform, as Facebook, Twitter, and in all 

eNewsletters.

• Feature your firm’s brand on GFH’s media backdrops and special events signage under Gold 

Sponsors.

• Feature your firm in articles on said websites and within presentation folders, promoting 

your firm as Gold Sponsor to GFH’s partners and supporters. Articles to tell the story of 

“why” GFH supporters will be better-off by making your firm their preferred choice.

• Feature your firm in every issue of GFH’s upcoming glossy 60-page magazine (titled; CREW) 

with distribution at Macau and thence hub airports as HK, Singapore and Schippol. Your firm 

has one full page advertisement and with the term; Gold Sponsor.

• With your firm’s marketing team, engineer ‘innovative promotions’ thence promote on a 

global media platform, in order to gain exposure.

• Issue Press Releases to the web and traditional media outlets globally, in announcing this 

sponsorship. 

• Feature your firm as Gold Sponsor of Global Flying Hospitals at the Macau China International 

Digital Cinema Festival. Free VIP seating/tickets for four (4) of your senior managers.

Other	opportunities	or	modifications	to	this	sponsorship	package	can	be	negotiated.	

One year term with options to renew. 

Gold Sponsorship Fee: $50,000 USD, or equivalent in-kind arrangement.
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This sponsorship also entitles you to special recognition for your 

support of Global Flying Hospitals and its vision in providing medical 

care and training to healthcare workers in developing countries. Yet 

is held within your budgetary restraints.

Global Flying Hospitals to feature your firm as Silver Sponsor by:

• Awarding your firm as Silver Sponsor of Global Flying 

Hospitals with a special produced Silver Aircraft • Arranging 

for a sponsorship signing ceremony between the Chairman 

of GFH, (Neill Newton) and the Senior Management of your firm, in a media conference.

• Feature your firm’s brand in GFH’s websites with links to your firm’s site, under Silver 

Sponsors.

• Feature your firm’s brand in GFH’s ‘global’ marketing collateral, with the wording; Silver 

Sponsor.

• Promote your brand in GFH’s Social Media platform, as Facebook, Twitter, and in all 

eNewsletters.

• Feature your firm’s brand on GFH’s media or conference/special events signage.

• Feature your firm in articles on said websites and within presentation folders, promoting 

your firm to GFH’s partners and supporters as Silver Sponsor. Articles to tell the story of 

“why” they’ll be better-off by making your firm their preferred choice.

• Feature your firm in every issue of GFH’s upcoming glossy 60-page magazine (titled; CREW) 

with distribution at Macau and thence hub airports as HK, Singapore and Schippol. Your firm 

has one-full page advertisement and with the term; Silver Sponsor.

• Issue Press Releases to the web and traditional media outlets globally, in announcing this 

sponsorship.

• Feature your firm as Silver Sponsor of Global Flying Hospitals at the Macau China International 

Digital Cinema Festival. Two (2) VIP seating/tickets for your Senior Managers.

• Further issue Press Releases locally and globally whenever your firm and Global Flying 

Hospitals engineer fresh news stories or launch new initiatives.

Other	opportunities	or	modifications	to	this	sponsorship	package	can	be	negotiated.	

One year term with options to renew. 

Silver Sponsorship Fee: $25,000 USD, or equivalent in-kind arrangement.

Silver 
Sponsor
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This sponsorship also entitles you to special recognition for your 

support of Global Flying Hospitals and its vision in providing medical 

care and training to healthcare workers in developing countries. Yet 

is held within your budgetary restraints.

Global Flying Hospitals to feature your firm as Bronze Sponsor by:

• Awarding your firm as Bronze Sponsor with a special produced 

Wall Certificate

• Arranging for a sponsorship signing ceremony between the 

Chairman of GFH, (Neill Newton) and the Senior Management of your firm, in a media 

conference.

• Feature your firm’s brand in GFH’s websites with links to your firm’s site, under Bronze 

Sponsors.

• Feature your firm’s brand in GFH’s ‘global’ marketing collateral, with the wording; Bronze 

Sponsor.

• Promote your brand in GFH’s Social Media platform, as Facebook, Twitter, and in all 

eNewsletters.

• Feature your firm’s brand on GFH’s media or conference/special events signage.

• Feature your firm in 500-word article on websites and within presentation folders, promoting 

your firm to GFH’s partners and supporters as Bronze Sponsor.

• Feature your firm in every issue of GFH’s upcoming glossy 60-page magazine (titled; CREW) 

with distribution at Macau and thence hub airports as HK, Singapore and Schippol. Your firm 

has one half-page advertisement and with the term; Bronze Sponsor.

• Issue Press Releases to the web and traditional media outlets, in announcing this sponsorship.

• Feature your firm as Bronze Sponsor of Global Flying Hospitals at the Macau China International 

Digital Cinema Festival. One (1) VIP seating/ticket for your Senior Manager.

• Further issue Press Releases locally and globally whenever your firm and Global Flying 

Hospitals engineer fresh news stories or launch new initiatives.

Other	opportunities	or	modifications	to	this	sponsorship	package	can	be	negotiated.	

One year term with options to renew. 

Bronze Sponsorship Fee: $10,000 USD, or equivalent in-kind arrangement.

Bronze 
Sponsor
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Global Flying Hospitals has opportunities to have your 

brand promoted on GFH merchandise. Sun umbrellas, 

mugs, clothing, cuff links, ties, brooches etc. These can all 

feature your brand. Joint-advertising programs, promotions 

and initiatives can be undertaken for a win-win result. We 

shall be pleased to work together to achieve the exposure 

you require.

Never before has the opportunity been available to promote 

your	firm	and	services	to	such	a	wide,	new	demographics.	

The uniqueness is 

in the support of a humanitarian medical charity ... yet 

one that is capturing the world’s attention. Now, you can 

utilize an innovative and aggressive marketing platform.

Fresh new demographics. More people from different 

industries, regions, interests and profiles will learn 

of your brand and products. GFH has supporters, or 

followers, from CEOs to self-employed, law to medicine, 

aviation to services. Over 400 different industries. Our 

marketing program will help you cast your net further 

and wider than ever before ... and position your firm as 

their first choice.

CO-BRANDED
AND PROMOTION ADVERTISING
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Stage 1: 
Fleet and Establishment, plus 1 year operations

Asian Region Head Office Macau       USD 240,000

Fundraising Centers         USD 150,000

GFH Aircraft Holding Co.        USD 50,000

     ADMIN TOTAL FOR ASIAN REGION   USD 440,000
                 (Macau HQ, HK Holding, Singapore and HK fundraising centers)

GFH SEEKS SUPPORT IN 2013 WITH:

1. Granting or renting office premises at a symbolic cost

2. Supporting premises’ costs (rent, office supplies, and utilities)

3. Equipment as computers, phones, furniture, printers.

4. Professionals’ salaries and costs for one year.

ADMINISTRATION ESTABLISHMENT

Auxiliary Aviation Equipment 

   Two APUs - for each 747 aircraft        USD 350,000

   Other equipment - tow bars, etc       USD 200,000

Ground Support Equipment         USD 200,000
   GFH needs to be operationally independent when providing missions and needs to be 
   self reliant and ensure the aircraft are well supported. Outside processing tents, 
   administration tents, generators, lighting computers etc.

Medical equipment.          USD 100,000
   Dental chairs, surgical equipment, diagnostic, uniforms, scrubs, drugs etc.    
   Medical equipment manufacturers donating most internal items    

         TOTAL   USD 355,000

GFH MEDICAL FIELD CLINICS 

Modular, green, eco-friendly, fast build for permanent 

placement. Purchased by charity clients, governments, 

military, commercial enterprises.  GFH has planned 

to manufacture in the Macau-Zhuhai region and ship 

worldwide. Transport in Hercules and/or shipping 

containers.

AUXILIARY EQUIPMENT
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   Acquisition    Refurbishment    Operations         Total

B747-300  Donated    USD 11,500,000 USD 3,000,000  USD 14,500,000

B737 Dental/Eye Donated    USD 5,000,000 USD 2,000,000  USD 7,000,000

Hercules C130  x2 USD 6,000,000    USD 1,000,000 USD 3,000,000  USD 20,000,000

PILATUS          USD 14,000,000

   PC 12  x3  USD 1,000,000    USD 1,000,000 USD 1,000,000  USD 9,000,000

   PC 12 NG  USD 4,000,000     Exec.  USD 1,000,000  USD 5,000,000

Corporate Transport

   Embraer 600  USD 6,000,000    USD 1,000,000 USD 1,000,000  USD 8,000,000

            AIRCRAFT TOTALS STAGE 1  USD 63,500,000

GFH AIRCRAFT HOLDING FIRM - Hong Kong – an investable, for-profit model.  Holding firm for 

all aircraft and equipment.  Lease/charter to GFH International.   HK is offshore if revenues 

are generated from ourside HK, which then allows for ROI for investors without suffering tax 

challenges.

BOEING 747-300 with RR engines is deemed the best choice for GFH, and more cost effective.  

Typical models have around 80,000 hours with some having low cycles (25,000), yet solid 

maintenance history. GFH acquired two, and await capital raise for refurbishment. 

HERCULES C130.  The Boeing 747 is the «flagship» .  Operational  limitations of the Boeing require 

robust Hercules for unprepared landing strips, to ferry modular and medical field clinics and other 

supplies.

PILATUS PC12  Ferry medical professionals for micro-insertion to small landing strips and transport 

patients in and out of difficult terrain.

CORPORATE.  A corporate transport is required, due to the geographic nature of GFH fundraising 

centers, and charity clients.  Constant travel for executives, movement of pilots, engineers, 

medical personnel etc.

REFURBISHMENT COST REDUCTIONS.  Based on histories of a Lockheed 1110 (grounded) and 

Orbis’ DC10 refurbished into flying hospitals in the USA, at app. $24 million, best projections are 

to $11.5 million. Boeing recommended firms in China, highly experienced in freighter coversions 

(TAECO, HAEKO, etc), put engineering costs at 40% of the USA.

LARGE REDUCTIONS will be gained by China work, in synergy with in-kind sponsorships, and medical 

equipment firms using the Boeing as a global showcase,  video equipment suppliers outfitting the 

recording studio, through to avionics firm for upgrades etc.

AIRCRAFT ACQUISTION
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SPONSOR A SURGERY
It takes as little as 45 minutes to save a 

child from a lifetime of pain, shame and isolation. 

Just $240 will help provide a surgery for a child 

suffering from cleft lip.

Contribute toward a surgery     USD 120

Provide surgery to 1 child     USD 240

Provide  surgery to 2 children        USD 480

Provide  surgery to 10 children   USD 2,400

HELP SPONSOR 
A MEDICAL MISSION

Your generous gift will help transport volunteer 

teams to medical sites where they will provide 

free surgeries and vital training for in-country 

doctors. Your gift ships donated supplies, 

medicines and equipment for up to five operating 

tables. 

Sponsor a Medical Mission          USD 15,000

Share of a mission             USD 5,000

SPECIAL SURGERY FUND
Often on medical missions, our doctors 

and nurses encounter children with severe burns 

or dental problems. Your gift will correct these 

medical conditions.

Special Surgery Fund      USD 120

Special Surgery Fund        USD 75

Special Surgery Fund        USD 50 

SUPPLY AN EXAM STATION
Children at our medical missions are 

examined by doctors, nurses, dentists and 

speech therapists. For some children it’s the first 

time they’ve ever seen a doctor. Help by provide 

things like tongue depressors, a stethoscope, a 

blood pressure gauge, thermometers, weighing 

scales and more.

3 Exam Stations         USD 75

2 Exam Stations         USD 50

1 Exam Station         USD 25

1 3

2
3

Allow us to have a Donation Box on your 

premises.

Help us raise funds to ensure the GFH is 

accessible to all children in need.

Help organize our events.

DONATIONS
There are other ways 

you can help GFH!

1

2

3



GFH FUNDRAISING PROSPECTUS

18
+853 6289 6268 info@gfh-asia.org www.gfh-asia.org

Life’s Beautiful... Share it!


